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*KPMG and NCFB (April 2023), Succession planning in family
businesses (From common to successful practices) - Saudi Arabia
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*KPMG and NCFB (April 2023), Succession planning in family businesses (From
common to successful practices) - Saudi Arabia.
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*Suess-Reyes, J. (2017). Understanding the transgenerational orientation of family businesses: The

role of family governance and business family identity. Journal of Family Business Strategy, 8(3),
136-150.
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